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COVERINGS 2025 OVERVIEW

A WORLD-GLAS
WORLD SHOWGASE OF TILE & STONE




FOR THE INDUSTRY, BY THE INDUSTRY

In 2025, Coverings returned to Orlando, Florida. The Orlando Convention
Center was filled with 9 miles of tile and stone trends and displays, including
global pavilions, networking areas, and numerous educational stages.
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Attendance
Overview

Contractors/Installers
13%

Retailers
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Distributors
49%

Architects/Designers
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Purchase of Materials or
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Top 5 Attendee States

1. Florida

2. Texas

3. Georgia

4. California

5. New York



A GLOBAL EXPERIENGE

| had a series of productive customer
meetings that not only strengthened
our existing relationships but also
opened the door to new opportunities.
Networking with industry peers was
incredibly valuable, allowing me to
exchange insights and ideas that can
drive our business forward.

Additionally, the educational seminars A 9 .
were outstanding; they provided a Pavilion
wealth of information on current trends o

and best practices that | am eager to 76% of Exhibitors
implement. Overall, the experi_ence WETS Were From Outside
enriching and has left me feeling .

inspired and motivated to take our the Unlted States

initiatives to the next level.

20% of Attendees
- Coverings 2025 Attendee Were From OutSide

’ ’ the United States

Top 5 Attendee Countries
(non-U.S.)

Coverings is the top ceramic tile
show in North America, uniting
manufacturers, contractors,
importers, distributors, designers,
artists, and architects. The entire
industry presents and discusses new
products and services, showcasing
their best offerings for now and the
future. Coverings consistently offers
the best chance to meet with
suppliers, customers, and industry
peers. If we could attend only one 3. India
show, it would be Coverings.

1. Canada

- John Merola, Merola Tile

’ ’ 4. Mexico

5. Dominican Republic
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Would Recommend Coverings is Critical Coverings is Critical
Coverings to Their Business to Their Business

Coverlngs

THE GLOBAL TILE & STONE EXPERIENCE

Coverings 2026 e
March 30 - April 2 CrrerTe o e
Las Vegas

oHOWCASE YOUR COMPANY AT COVERINGS 2026!

Visit Coverings.com/exhibit


https://www.coverings.com/exhibit/

